Contributors

Zoltdn BAJMOCY, PhD student, Graduate School of Economics, Faculty of Eco-
nomics and Business Administration, University of Szeged (Szeged)

Norbert BUZAS, associate professor, Division of Regional Economic Development,
Institute of Economics and Economic Development, Faculty of Eco-
nomics and Business Administration, University of Szeged (Szeged)
and Director of Innovation Management, University of Szeged (Szeged)

Zoltdn GAL, senior research fellow, Centre for Regional Studies of the Hungarian
Academy of Sciences (Pécs) and associate professor, Faculty of
Economics, University of Kaposvar (Kaposvar)

Imre HRONSZKY, professor, Head of Department of Innovation Studies and History
of Technology, Budapest University of Technology and Economics
(Budapest)

Szabolcs IMREH, lecturer, Division of Marketing-Management, Institute of Busi-
ness Studies, Faculty of Economics and Business Administration, Uni-
versity of Szeged (Szeged)

Gdbor JASZ, PhD student, Graduate School of Economics, Faculty of Economics
and Business Administration, University of Szeged (Szeged)

Andredsz KOSZTOPULOSZ, lecturer, Division of Finance, Institute of Finances and
International Economic Relations, Faculty of Economics and Business
Administration, University of Szeged (Szeged)

Péter KUBA, PhD student, Graduate School of Economics, Faculty of Economics
and Business Administration, University of Szeged (Szeged)

Baldzs LENGYEL, strategic coordinator, Department for Strategy, National Office
for Research and Technology (Budapest)

Miklos LUKOVICS, lecturer, Division of Accountancy, Institute of Finances and In-
ternational Economic Relations, Faculty of Economics and Business
Administration, University of Szeged (Szeged) and PhD student,
Graduate School of Economics, Faculty of Economics and Business
Administration, University of Szeged (Szeged)



Zsolt MAKRA, Doctoral School of Regional Economics and Policy, Faculty of Busi-
ness and Economics, University of Pécs (Pécs)

Eva MALOVICS, associate professor, Head of Division of Economic Psychology,
Institute of Business Studies, Faculty of Economics and Business Ad-
ministration, University of Szeged (Szeged)

Gyorgy MALOVICS, lecturer, Juhasz Gyula Teacher Training College, University of
Szeged (Szeged)

Nikolett MIHALY, PhD student, Graduate School of Economics, Faculty of Econom-
ics and Business Administration, University of Szeged (Szeged)

Istvdn MOLNAR, reg. patent attorney, managing director of BIOPOLISZ Ltd.
(Szeged)

Addm NOVOTNY, lecturer, Eszterhdzy Karoly College, Faculty of Economics and
Social Sciences, Institute of Economic Science, Department of Eco-
nomics (Eger)

Zoltdn NYIRI, lecturer, Division of Economic Psychology, Institute of Business
Studies, Faculty of Economics and Business Administration, University
of Szeged (Szeged)

Anita PELLE, lecturer, Division of World Economy and European Economic Inte-
gration, Institute of Finances and International Economic Relations,
Faculty of Economics and Business Administration, University of
Szeged (Szeged)

Melinda SMAHO, assistant research fellow, West-Hungarian Research Institute of
Centre for Regional Studies of the Hungarian Academy of Sciences,
(Gybr)

Sarolta SOMOSI, lecturer, Division of World Economy and European Economic In-
tegration, Institute of Finances and International Economic Relations,
Faculty of Economics and Business Administration, University of
Szeged (Szeged) and PhD student, Graduate School of Economics,
Faculty of Economics and Business Administration, University of
Szeged (Szeged)

Addm SVINGOR, Patent Attorney, Danubia Patent and Trademark Attorneys
(Budapest)

Ldszlo SZIGETHY, PhD student, Graduate School of Economics, Faculty of Eco-
nomics and Business Administration, University of Szeged (Szeged)



Ldszlé VARKONYI, lecturer, Department of Innovation Studies and History of
Technology, Budapest University of Technology and Economics (Bu-

dapest)

Zoltdn VERES, associate professor, Head of Institute of Business Studies, Faculty of
Economics and Business Administration, University of Szeged
(Szeged) and professor, Head of Department of International Market-
ing, Faculty of Commerce, Budapest Business School





